Social Media Anxiety
By Kallie Norton
There’s no doubt about it: These are tough times. The economy tanked; individuals, families and Alliances are strapped for time and money; and traditional advertising techniques — including word-of-mouth — just don’t seem to work as well any

longer. But we are on the edge of a great shift in terms of marketing and networking, and that shift is called Social Media. If you aren’t familiar with this term or just need more information, then read on. In this article we’ll focus on a few of the

more popular social media platforms that are definitely worth checking out.

Facebook

Facebook is one of the most popular social networking sites out there. It was

founded in 2004 and has an active user base of more than 200 million people,

and there are no fees associated with joining. If you are concerned that this

and similar outlets are geared primarily to younger audiences consider this:

According to Scott Meis, Senior Project and Social Media Director at Carolyn

Grisko & Associates Inc., a strategic communications firm in Chicago, the

biggest demographic shift with Facebook has been with 35 to 55 year olds. According to Facebook, their site allows people to communicate more efficiently with their friends, family and coworkers in a trusted environment. Nevertheless, keep in mind, when utilizing Facebook and other platforms like it, the information

you post has the potential to become public knowledge. Many social networking

sites offer privacy settings that you can alter to your preference.

Beyond the individual uses for Facebook and other platforms like it, social

media is used increasingly by organizations, including associations for

recruitment and retention purposes. However, Jeff Woelker, senior digital

strategist at Slack Barshinger, an integrated business-to-business agency

in Chicago, cautions, “I wouldn’t assume everyone is on Facebook or everyone is

on Twitter. Poll your members and find out where they are online and then

assume that there are other members there as well.”

Facebook has a page specifically created as a resource for non-profits. In fact,

there are more than 30,000 non-profits already using Facebook pages. By

creating a Facebook account you can raise awareness of your Alliance’s

messages with Facebook ads and news feed. Facebook ads promote your

organization and are highly targeted to a demographic, region, network or

interest through keywords. News feed helps your organization get discovered

by other users. Utilizing the groups feature can help you build a strong

community. The events feature can aid in mobilizing volunteers and members.

And you can increase fundraising by using the causes feature which allows

you to raise money and recruit donors. 

In addition, there are several ways you can reduce costs for your Alliance through Facebook. Try using the discussion boards on groups. Send out mass messages using groups or pages updates. These are easy and free ways to share information. Blog about your organization’s upcoming events or recent activities through the notes

feature. And posted items allow you to share important and relevant links. 

To get started using Facebook, first create a user account. Then, create a page as the external facing presence for your organization. Then, invite members to spread your message to more family and friends. And finally, utilize the events feature to organize members. 

MySpace

MySpace is similar to Facebook in that it is an online social networking site. It is

also free to use. Woelker explains the difference: “MySpace was originally

designed as a music-sharing or band Web site, and ultimately that is still its best

use.” He prefers going to MySpace rather than a band’s own Web site. “I know

exactly what I’m going to get on MySpace. I’m going to have an interface to listen to

their songs and get information about the band. On the band’s individual Web site, I

never know what I’m going to get.” 

Another unique aspect of MySpace is the user’s ability to customize the

design of their page. Woelker explains, “MySpace lets users design their pages,

but not everyone has a good design aesthetic. As a result you can end up with gaudy pages that are difficult to use. With Facebook, it says to their members, ‘This is what the design going to be; you populate the content.’” 
After experiencing unprecedented levels of membership, MySpace is seeing a downturn in popularity due to several factors. Woelker explains one such reason, “People are inherently fickle and they want to be on the new, coolest thing. All of a sudden you had people migrating from MySpace to Facebook,” says Woelker. Despite this shift, MySpace still proves to be a formidable social networking site with a substantial user base.

To use MySpace, sign up and create a profile. Then, invite your friends to join

your personal network or search the site for friends who are already members.

Then, view the connections you create between your friend and their friends.

Lastly, you can meet your friend’s friends and even suggest matches. MySpace

reports some people have thousands of people in their extended network.

YouTube

YouTube was founded in 2005 and is the top video-sharing platform. You can

easily upload and share video clips through YouTube and other Web sites,

mobile devices, blogs and e-mails. “YouTube provides an easy opportunity to put your message into a very digestible format,” explains Meis. “When you consider that 70 percent of people on the Web are consuming some form of video content think about the power of being able to tell your organization’s story through a video format,” continues Meis.

YouTube offers a special program to non-profits. There is brief application process and once approved, non-profits are provided with branding opportunities

for which companies ordinarily pay hundreds of thousands of dollars.

YouTube provides free banner ad space at the top of the page and banner ads

above videos. “If you have a fundraising campaign, you could create a series of

two-minute videos around this campaign. In the video you could have a person describing the fundraising event, and while the video is playing an ad could pop up that directs the viewer to click here and donate now to this campaign,” says Meis. “It sounds minute, but they don’t let anyone else do that for free besides non-profits,” he adds.

“On the back end with YouTube, it’s a free analytics tool. They can provide

statistics on what kinds of search terms people are using and how engaged they

are over the course of the video. All of that information is trackable and you

can trend what works and what doesn’t work over time,” points out Meis.

Getting started with YouTube is very easy and in keeping with the service they

provide. On their site, they have several videos that walk you through the process.

Getting started with YouTube is very easy and in keeping with the service they provide. On their site, they have several videos that walk you through the process.
Twitter

Twitter provides a service for friends, family and co-workers to stay connected

through the exchange of quick, frequent messages called “tweets.” Tweets are

messages of 140 or fewer characters. These messages are posted to your

profile or your blog, sent to followers and  are searchable via Twitter search. On

Twitter you are able to follow someone and they are able to follow you. Following

someone simply means you will receive their Twitter updates (the messages they post). Every time they post a message it will appear on your homepage. And likewise, when you post a tweet, your  followers will automatically receive your message on their homepage.

“The real reason Twitter is so successful is because of the mobile component

that goes along with it. Previously, to update your Facebook or MySpace page

you always had to be tied to a computer. But with Twitter you can update your

profile with any mobile browser. That unchains people from the constraints

of the computer,” says Woelker. 

One downside of Twitter is some users find it to be an extremely confusing platform. “Trends show that nearly 40 percent of users are signing up and then

not returning after their first visit,” says Meis. “But the wide-open platform can

also be an extremely beneficial aspect of Twitter; they let you decide what to

make of it,” Meis continues. 

One success story of a Twitter user Meis describes goes: A woman’s brother needed

a heart transplant and didn’t have the health insurance to cover it. His sister

happened to be a former reporter for CNN and had a couple of thousand

followers on Twitter. She started a tag to raise support in a fundraising effort

for the heart transplant. She caught the attention of a few celebrities and within

a three-week period raised more than $800,000.

“On a grassroots level, you see that people are using Twitter to concentrate

fundraising efforts. They are putting it to a very specific, niche purpose as a

way of building support. That’s where I think you’ll continue to see that site

evolve,” says Meis. Facebook has followed suit and developed a similar news feed structure. “You see that kind of structure, that direct conversation, people are really

clamping on to. They want to get quick snippets of information,” Meis explains.

Joining Twitter is free and their Web site will walk you through creating an account.

LinkedIn

LinkedIn is a professional networking site with more than 43 million members.

When you join, you create a profile that summarizes your professional experiences and expertise. Your network consists of your professional contacts and your contacts’ connections, linking you to a large group of professionals. A LinkedIn subscriber can find and be introduced to potential clients, service providers and area experts. Also, members can create and collaborate on projects, gather data and share files.

“There is a dichotomy on how people use LinkedIn and how people use Facebook. LinkedIn was designed as a professional networking tool in that it’s supposed to be your online resume. Facebook is meant to be more social,” says Woelker. “Depending on the marketing segment you are in, if you’re in business-to-consumer you would want to focus more on Facebook because you can access a greater consumer audience. If you are on LinkedIn, you are going to reach a more professional community,” Woelker explains. 

Joining LinkedIn is free and easy. Simply  go to their Web site, fill out a brief questionnaire and you are ready to connect with other professionals.

The important thing to remember when it comes to social media is outside of the time you put in to it, many of these tools are free. Meis says, “I view these platforms as open slates. They are continually developing and changing, which allows you to be as creative as you want to be when utilizing these sites to accomplish your organization’s goals.”
